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Client: Radiant Life Magazine

Project:  Magazine startup

As art director, web designer, production 
artist and sometimes contributing writer for 
Radiant Life Magazine, I had the opportunity 
to be involved in every step of developing a 
brand, and ultimately a finished magazine. 
I led all creative throughout the building 
of the magazine: naming, logo and visual 
identity, color pallette, cover design, page 
layout templates, website, and all promotional 
materials.  Once the format had been 
established, I designed and produced each 
issue, wrote all headlines and managed the 
website. 
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Client: Point Nationwide

Project:  Brand initiative and 
                  supporting materials

Point Nationwide is a new B to B office supply 
company started in 2010 to compete with “Big 
Box” office supply vendors, differentiating 
itself from its competitors with unparalleled 
customer service.  Point Nationwide is 
“powered by” a network of local vendors to 
serve its business clients in hundreds of cities 
across the country, depending on the specific 
needs of each.

I participated in the naming of the new 
business, and designed the new brand mark,  
color palette and set the style for their print 
communications. The brand initiative was 
followed by a print ad campaign and new 
website. 
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The answer is  

Customized ordering site?  Yes!
Tailored for you like a custom-made shirt. One-size-never-fits-all.

Your management controls administered?   Yes!
You make the rules. We enforce them.

Low prices with no surprise increases?   Yes!
No sneak-attack price hikes.  Period.

Custom invoicing?   Yes!
Everything you ever wanted in an invoice but were afraid to 
ask.  Guaranteed to put pep in the step of your accounting 
department.

Responsive delivery solutions? Yes!
You tell us when and where and we’re there.

Seamless electronic interface?  Yes!
Our system was raised right and will play nicely with your system.

Accessible online reports unique to you?   Yes!
Need a department’s ordering history?  No problem.  Want to add 
users? Piece of cake.  Need your dry cleaning picked up?  Sorry.

Local stocking of proprietary items?   Yes!
Your unique items safe and sound at our distribution points 
for quick access. Never run out of those mission critical stress 
balls imprinted with your logo.

Next-day delivery nationwide?   Yes!
Office supplies delivered free the next day throughout the country 
including Hawaii and Alaska.  First-name basis with the driver always 
included.  

Now what’s the question?
We know the problem. We’ve seen the 
maze of constituents you have to consider: 
your nationwide users of office supplies who 
want free reign; your accounting department 
who wants an invoice presented in a specific 
way;  your CFO who wants lowest cost; your 
IT department who wants seamless electronic 
interface; your receiving personnel who want 
the deliveries to arrive at their preferred time 
with clearly displayed user information.  You’re 
squeezed between the requirements of your 
constituents and your national supplier 
saying no to those needs.

We want office supplies to be an effortless part of your day. So we’ve made 
service into an art form. Our business model embraces the details. We 
know the business-to-business side of office supplies because it is our only 
business.  We have no retail stores to take our focus away from you. 

Working with you to service your unique needs is our specialty.  Anything 
else is, well,              less.
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Now what’s the     question?  
the answer is  yes.

This is Vanessa.
Vanessa knows how to make things run 

on time. She knows what needs to be 

done, by whom and by when. Because  

Vanessa knows how vital every link in 

her company’s supply chain is, she needs 

her office products order to be right, 

right on time, every time. And because 

Vanessa depends on Point Nationwide,

she gets it.
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Brand Standards
Logotype

Logo Color Variations

POINT LOGOS-REGULAR USE

Point Logo-Regular
There are four ways to show the 
regular Point Nationwide logo: color 
and reverse color, black and white 
and reverse black and white .

Point Logo-Powered By Logo
There are four ways to show the 
Powered By Point Nationwide logo: 
color and reverse color, black and 
white and reverse black and white .

pointnationwide.com
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get it.

This is Charlie.
Charlie knows how to run a business on 

a tight budget. He knows where every 

penny comes from, and where every 

penny goes. Charlie needs an office 

products supplier that can help him stay 

on budget, without any hidden costs 

or surprise upcharges.  And because 

Charlie depends on Point Nationwide,

he gets it.
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Client: Hubbard Street Dance

Project: Direct mail fund-raising campaign

Developed and designed impact collateral 
for Hubbard Street’s Annual Fund campaign, 
which used a visual narrative to illustrate the 
studio’s 25 year journey to become one of the 
most renowned organizations of its kind in the 
United States.

The “Journey” direct mail initiative resulted in a 
1060% revenue increase and was awarded a 
2004 Tempo Award from the Chicago 
Association of Direct Marketers (CADM).
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Client: Simplex Investments

Project: Website re-design

Simplex is a proprietary investment firm which 
relies on recruiting the very best programming 
talent from top-rated schools. Simplex has no 
clients, but uses cutting edge trading software 
developed by its employees to generate 
revenue, which is then dispersed among them. 
In order to attract young geniuses, Simplex 
needed to refresh its corporate website to 
showcase the attractive culture, benefits and 
opportunity it has to offer.

Working with a local Chicago photographer 
and web developer, I was able to remotely 
(from West Virginia) plan, design and build art 
for the site.  
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Client: Windy City Habitat for Humanity

Project: Website re-design

This web concept was a total rethink from the 
organization’s previous website. Promotional 
messages cycle through the “feature area” of 
the main page, reinforcing the mission as well 
as special projects for Habitat For Humanity’s 
Chicago branch.
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Client: Independent Theatre Collective

Project: Visual identity and website design

ITC is a local theatre company, started by a 
young playwright. The company needed a 
visual  identity and website to promote its 
growing repertoire and add a professional look 
to its social media efforts. The logo and balloon 
icon are a based on the ITC’s philosophy 
“Onward and upward,” coined by the founder.

The ITC site was designed and built by me.

www.itcgreenroom.org

itc
independent theatre collective
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Client: Kokopelli Communications

Project: Website re-design

This website update added functionality, 
connectivity and a fresh look for the mid-
size marketing firm. The new site serves to 
showcase Kokopelli’s work and keep its clients 
and prospects up to date via corporate blog 
and social media.


