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Client: Radiant Life Magazine
Project: Magazine startup

As art director, web designer, production
artist and sometimes contributing writer for
Radiant Life Magazine, | had the opportunity
to be involved in every step of developing a
brand, and ultimately a finished magazine.

| led all creative throughout the building

of the magazine: naming, logo and visual
identity, color pallette, cover design, page
layout templates, website, and all promotional
materials. Once the format had been
established, | designed and produced each
issue, wrote all headlines and managed the
website.

Brian Hughes, Art Director, Designer and Production Artist
brianhughes76@yahoo.com

304.551.3196

www.growabigidea.com
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Client: Point Nationwide

Project: Brand initiative and
supporting materials

Point Nationwide is a new B to B office supply
company started in 2010 to compete with “Big
Box” office supply vendors, differentiating
itself from its competitors with unparalleled
customer service. Point Nationwide is
“powered by” a network of local vendors to
serve its business clients in hundreds of cities
across the country, depending on the specific
needs of each.

| participated in the naming of the new
business, and designed the new brand mark,
color palette and set the style for their print
communications. The brand initiative was
followed by a print ad campaign and new
website.

Brian Hughes, Art Director, Designer and Production Artist
brianhughes76@yahoo.com

304.551.3196

www.growabigidea.com

OFFICE SUPPLIES
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Now what's the #question?
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This is Vanessa.

Vanessa knows how to make things run
on time. She knows what needs to be
done, by whom and by when. Because
Vanessa knows how vital everylinkin
her company’s supply chain is,she needs

her office products order to be ight,

Vanessa depends on Point Nationwide, o~
she gets it. pOInt

pointnationwide.com
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This is Charlie.

Charlie knows how to run a business on
atight budget. He knows where every
penny comes from, and where every
penny goes. Charlie needs an office
products supplier that can help him stay

on budget, without any hidden costs
or surprise upcharges. And because getit.

Charlie depends on Point Nationwide, i i
I:v\ TIONWID

he gets it.

pointnationwide.com
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Client: Hubbard Street Dance
Project: Direct mail fund-raising campaign

Developed and designed impact collateral

for Hubbard Street’s Annual Fund campaign,
which used a visual narrative to illustrate the
studio’s 25 year journey to become one of the
most renowned organizations of its kind in the
United States.

The “Journey” direct mail initiative resulted in a
1060% revenue increase and was awarded a
2004 Tempo Award from the Chicago
Association of Direct Marketers (CADM).

Brian Hughes, Art Director, Designer and Production Artist
brianhughes76@yahoo.com

304.551.3196

www.growabigidea.com
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Client: Simplex Investments
Project: Website re-design

Simplex is a proprietary investment firm which
relies on recruiting the very best programming
talent from top-rated schools. Simplex has no
clients, but uses cutting edge trading software
developed by its employees to generate
revenue, which is then dispersed among them.
In order to attract young geniuses, Simplex
needed to refresh its corporate website to
showcase the attractive culture, benefits and
opportunity it has to offer.

Working with a local Chicago photographer
and web developer, | was able to remotely
(from West Virginia) plan, design and build art
for the site.

Brian Hughes, Art Director, Designer and Production Artist
brianhughes76@yahoo.com

304.551.3196

www.growabigidea.com
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Client: Windy City Habitat for Humanity
Project: Website re-design

This web concept was a total rethink from the
organization’s previous website. Promotional
messages cycle through the “feature area” of
the main page, reinforcing the mission as well
as special projects for Habitat For Humanity’s
Chicago branch.

Brian Hughes, Art Director, Designer and Production Artist
brianhughes76@yahoo.com

304.551.3196

www.growabigidea.com
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itc

. . independent theatre collective
Client: Independent Theatre Collective

Project: Visual identity and website design

ITCis a local theatre company, started by a
young playwright. The company needed a
visual identity and website to promote its
growing repertoire and add a professional look
to its social media efforts. The logo and balloon
icon are a based on the ITC's philosophy
“Onward and upward,” coined by the founder.

The ITC site was designed and built by me.

www.itcgreenroom.org

Brian Hughes, Art Director, Designer and Production Artist
brianhughes76@yahoo.com

304.551.3196
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Client: Kokopelli Communications
Project: Website re-design

This website update added functionality,
connectivity and a fresh look for the mid-

size marketing firm. The new site serves to
showcase Kokopelli's work and keep its clients
and prospects up to date via corporate blog
and social media.

Brian Hughes, Art Director, Designer and Production Artist
brianhughes76@yahoo.com

304.551.3196

www.growabigidea.com




